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LESS IS MORE

A recent survey by Bl Intelligence found that consumers
are more receptive to short, skippable digital video ads. The
survey asked audiences what the most important aspect of
a digital video is that makes them the most receptive to its
message. As we continue to place digital videos, particular-
ly as we move into other platforms, such as YouTube, these

results are something to consider while planning, i.e. cre-
ating more edited and digital specific content rather than
simply utilizing 30 or 60 second TV spots on their own.

INSTAGRAM INFLUENCERS

In addition to our exciting creative executions for
Chicago Department of Public Health’s STI campaign,
the SPM media team is testing an influencer approach
in social media. We partnered with three Instagram
Influencers who are spreading the word in their own
style. We are excited to track performance and con-
sider various online influencers for future newsworthy
campaigns for a more relevant, native-like connection
with our audiences.

THE RISE OF
DIGITAL ADVERTISING

Digital advertising has been a hot topic for years.
The rate of its growth will not only change the way
we consume advertising, but how we purchase products.

Here are our top takeaways:

* Digital video ad spending continues to grow rapidly.
Mobile will capture 33.9% of media ad spending in
2018, surpassing linear television for the first time.

* Updated projections show nearly 100 million personal
assistants shipped by the end of 2018. 17.2 million
consumers will purchase a product through voice in
2018, making voice the most rapid technology
adoption ever!

*  This makes cross-channel content more important than ever.
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do312 “We constantly speak on sexual
activity but not accountability. If you're
out here doing ‘the nasty; ‘the wikd thing,
“knockin® the boots’ or whatever you want
10 call it, you owe it to yourself and your
partner to know your status. Get tested,
tell your homies to get tested, take one
with you if don't want to go alone. It's
froe/low-cost and confidential, you can go
1o SaveYours.org for more info!” -
@femdotdotcom &

Visit SaveYours.org to find a clinic near
you.
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US TV* and Digital Video** Ad Spending, 2018-2022
billions
$69.87

$69.17 $69.52 $68.82 $68.13

2018
| ha'Ad

2019
M Digital video**

Note: *includes broadcast (network, spot and syndication) and cable TV,
**includes advertising that appears on desktop and laptop computers as
well as mobile phones and tablets; includes ads that appear before, during
or after digital video content in a video player

Source: eMarketer, March 2018
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